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Percent Celebrating Father's Day

All (18+)

75.9%

Men

75.8%

Women

76.0%

<$50K

70.9%

$50K+

82.2%

Do you expect to spend more, the same or less for Father's Day this year than you spent last year?

More 9.8% 7.1% 12.2% 8.8% 9.9%
Same 73.7% 75.5% 72.1% 71.4% 77.2%
Less 16.5% 17.5% 15.6% 19.7% 12.9%
How much do you plan to spend on Father's Day gifts for each of the following items?
Books or CDs
Average (of Spenders) $ 2297 $ 2440 $ 2145 $ 1986 $ 25.76
Percent Buying 22.3% 23.9% 20.9% 18.4% 26.2%
Net Average $ 513 $ 583 $ 447 $ 365 $ 6.75
in billions  $ 0.520
Clothing
Average (of Spenders) $ 3857 $ 4198 $ 36.65 $ 3053 $ 4574
Percent Buying 32.0% 24.0% 39.5% 29.0% 33.2%
Net Average $ 1236 $ 1008 $ 1448 $ 885 $ 15.17
in billions  $ 1.255
Consumer electronics or computer related accessories
Average (of Spenders) $ 7851 $ 8099 $ 7519 $ 51.08 $103.85
Percent Buying 15.0% 17.9% 12.3% 13.6% 16.2%
Net Average $ 1178 $ 1449 $ 927 $ 6.92 $ 16.86
in billions  $ 1.196
Gift Certificate(s)
Average (of Spenders) $ 3882 $ 3867 $ 3895 $ 3238 $ 4359
Percent Buying 27.0% 27.2% 26.9% 25.8% 28.2%
Net Average $ 1050 $ 1052 $ 1048 $ 835 $ 12.28
in billions  $ 1.065
Greeting card(s)
Average (of Spenders) $ 1082 $ 1093 $ 10.74 $ 1052 $ 11.24
Percent Buying 68.8% 59.2% 77.7% 66.1% 71.8%
Net Average $ 745 $ 648 $ 835 $ 695 $ 8.06
in billions  $ 0.756
Home improvements or gardening tools
Average (of Spenders) $ 6620 $ 7592 $ 5741 $ 67.70 $ 67.81
Percent Buying 10.9% 10.8% 11.0% 9.5% 12.6%
Net Average $ 723 $ 818 $ 634 $ 641 $ 856
in billions  $ 0.734
Special outing such as dinner or brunch
Average (of Spenders) $ 4412 $ 47.11 $ 4212 $ 35.01 $ 53.09
Percent Buying 38.1% 31.9% 44.0% 34.0% 42.4%
Net Average $ 16.83 $ 1500 $ 1853 $ 1191 $ 22.49
in billions  $ 1.708
Sporting goods or leisure items
Average (of Spenders) $ 4711 $ 4798 $ 4640 $ 37.19 $ 56.08
Percent Buying 9.1% 8.5% 9.7% 7.2% 11.1%
Net Average $ 430 $ 408 $ 450 $ 267 $ 6.22
in billions  $ 0.437
Tools or appliances
Average (of Spenders) $ 4841 $ 49.89 $ 4700 $ 3890 $ 60.82
Percent Buying 11.2% 11.4% 11.1% 11.3% 10.7%
Net Average $ 543 $ 567 $ 521 $ 440 $ 6.50
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N = 7388, 5/3 - 5/10/06 All (18+) Men Women <$50K $50K + 18-24 25-34 35-44 45-54 55-64 65+ NE MW South West
in billions  $ 0.551
Other
Average (of Spenders) $ 4015 $ 4511 $ 3724 $ 3130 $ 4592 $ 2283 $ 3864 $ 4154 $ 4154 $ 5007 $ 4674 $ 39.90 $ 34.06 $ 40.88 $ 43.26
Percent Buying 19.4% 14.9% 23.6% 18.0% 20.3% 20.0% 18.6% 22.7% 20.7% 17.5% 15.6% 20.9% 19.9% 18.3% 18.2%
Net Average $ 780 $ 6.74 $ 878 $ 563 $ 932 $ 456 $ 718 $ 944 $ 861 $ 875 $ 730 $ 835 $ 679 $ 749 $ 785
in billions  $ 0.792
Combined Average $ 88.80 $ 87.07 $ 9041 $ 65.74 $11221 $ 87.82 $ 87.00 $ 9833 $ 9424 $ 8257 $ 7770 $ 9578 $ 8386 $ 88.66 $ 87.16
in billions  $ 9.014

Where will you purchase Father's Day gifts this year? (Check all that apply)

Discount Store 29.7% 24.4% 34.6% 33.5% 26.6% 27.9% 26.8% 32.9% 34.6% 32.9% 22.3% 23.0% 35.6% 31.4% 26.9%
Department Store 32.0% 28.7% 35.0% 31.5% 32.5% 40.6% 37.3% 32.8% 28.8% 27.3% 25.4% 33.3% 29.7% 31.2% 32.0%
Specialty Clothing Store 6.0% 5.6% 6.5% 4.3% 7.4% 6.6% 5.4% 6.6% 6.0% 5.2% 6.2% 7.1% 4.1% 6.6% 4.2%
Specialty Store (Greeting Card/Gift Store Electi 30.6% 29.9% 31.1% 27.4% 36.6% 40.7% 37.2% 29.7% 27.7% 25.8% 23.1% 32.0% 29.5% 29.7% 31.8%
Online 15.0% 15.5% 14.6% 12.3% 18.4% 21.6% 17.6% 17.0% 13.7% 12.6% 7.9% 17.9% 13.0% 15.0% 14.2%
Catalog 3.0% 3.2% 2.8% 3.0% 2.9% 3.3% 2.3% 3.0% 2.8% 3.6% 3.1% 2.6% 2.9% 2.8% 2.9%

*The sum of the % totals is greater than 100% because the respondents can select more than one answer.

Who do you plan to buy a Father's Day gift for this year? (Check all that apply)

Father or Stepfather 56.9% 65.2% 50.3% 55.0% 61.6% 81.5% 79.9% 69.0% 51.9% 27.6% 7.0% 58.6% 56.8% 55.9% 54.2%
Husband 34.2% - 57.3% 34.9% 36.0% 12.9% 27.5% 34.8% 36.8% 44.9% 53.8% 33.1% 34.6% 38.1% 32.7%
Son 7.5% 6.8% 8.0% 9.0% 7.1% 0.3% 0.9% 2.1% 7.6% 21.1% 22.8% 5.6% 6.5% 7.8% 10.1%
Grandfather 4.2% 4.5% 4.0% 3.9% 4.4% 8.3% 7.8% 4.4% 1.0% 1.1% 0.7% 4.6% 5.1% 3.1% 4.5%
Brother 4.3% 4.3% 4.3% 4.7% 3.0% 4.5% 3.8% 4.5% 5.6% 4.7% 2.6% 4.8% 2.9% 4.7% 5.4%
Friend 4.1% 3.7% 4.4% 5.1% 3.2% 3.0% 4.0% 3.5% 5.0% 5.2% 4.3% 5.4% 3.8% 3.6% 4.2%
Godfather 1.0% 0.8% 1.2% 0.9% 1.2% 1.3% 1.0% 1.7% 0.6% 0.6% 0.3% 1.5% 1.1% 0.9% 0.7%
Other relative 10.6% 12.1% 9.4% 10.5% 11.5% 3.2% 7.0% 10.8% 12.5% 16.1% 16.6% 8.9% 10.2% 11.7% 11.7%

*The sum of the % totals is greater than 100% because the respondents can select more than one answer.
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