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Adults 18+ Men Women <$50K  $50K+ 18-24 25-34 35-44 45-54 55-64 65+ NE Mw South West
Percent Celebrating Father's Day 75.4% 73.9% 76.8% 68.8% 81.1% 86.6% 84.5% 80.4% 76.3% 65.5% 58.7% 72.8% 76.2% 77.8% 73.2%
Do you expect to spend more, the same or less for Father's Day this year than you spent last year?
More 7.9% 6.8% 9.0% 9.5% 6.8% 18.1% 11.0% 71% 4.2% 3.8% 2.6% 7.3% 7.4% 8.2% 8.5%
Same 67.6% 68.1% 67.2% 63.0% 70.2% 65.9% 69.8% 67.1% 66.0% 66.0% 70.8% 67.7% 71.3% 66.6% 64.1%
Less 24.5% 25.2% 23.9% 27.6% 23.0% 16.0% 19.3% 25.8% 29.9% 30.2% 26.6% 25.0% 21.3% 25.2% 27.3%

How much do you plan to spend on Father's Day gifts for each of the following items?

Books or CDs
Average (of Spenders) $ 2270 $ 2350 $ 2184 $ 1975 $ 2431 $ 2126 $ 2227 $ 2329 $ 2244 $ 2389 $ 2354 $ 2353 $ 2204 $ 2197 $ 23.24
Percent Buying 23.4% 25.0% 22.0% 20.0% 24.9% 29.1% 30.1% 20.4% 20.9% 22.8% 18.9% 23.9% 20.9% 22.1% 28.2%
Net Average $ 532 $§ 588 $ 480 $ 396 $ 605 $ 619 $ 671 $ 475 $ 468 $ 546 $ 445 $ 563 $ 461 $ 48 $ 6.57
in billions  $ 0.548
Clothing
Average (of Spenders) $ 3397 $ 3574 $ 3277 $ 2988 $ 3751 $ 3084 $ 3173 $ 3535 $ 3577 $ 3589 $ 3507 $ 3762 $ 3194 $ 33.00 $ 33.34
Percent Buying 36.3% 30.1% 42.2% 35.9% 35.1% 47.3% 40.3% 35.8% 31.2% 32.7% 33.1% 39.4% 36.8% 35.6% 34.3%
Net Average $ 1234 $ 10.77 $ 1383 $ 1072 $ 13.17 $ 1458 $ 1279 $ 1266 $ 1117 $ 1173 $ 1162 $ 1483 $ 11.76 $ 11.73 $ 11.44
in billions  $ 1.271

Consumer electronics or computer related accessories
Average (of Spenders) $ 63.61 $ 6537 $ 61.06 $ 5835 $ 69.43 $ 5922 $ 6294 $ 6533 $ 6379 $ 6985 $ 69.05 $ 7475 $ 62.67 $ 56.93 $ 66.96

Percent Buying 15.6% 18.9% 12.4% 14.5% 15.1% 29.4% 24.7% 16.1% 10.1% 8.9% 6.7% 17.2% 14.0% 16.0% 15.1%
Net Average $ 993 $ 1238 $ 760 $ 844 $ 1046 $ 1741 $ 1557 $ 1051 $ 643 $ 625 $ 462 $ 1287 $ 876 $ 913 $ 10.10
in billions  $ 1.022

Gift Certificates/Gift Cards
Average (of Spenders) $ 3795 $ 3854 $ 3735 $ 3327 $ 4291 $ 3357 $ 3950 $ 3999 $ 3574 $ 39.06 $ 3923 $ 4262 $ 36.60 $ 3698 $ 35.73

Percent Buying 30.9% 31.8% 30.0% 28.2% 31.8% 36.0% 39.1% 33.6% 28.7% 26.2% 21.4% 34.4% 30.4% 30.5% 28.1%
Net Average $ 1171 $ 1224 $ 1121 $§ 938 $ 1364 $ 1210 $ 1545 $ 1344 $ 1025 $ 1024 $ 839 $ 1466 $ 1112 $ 11.30 $ 10.04
in billions  $ 1.206

Greeting card(s)
Average (of Spenders) $ 1090 $ 1122 $ 1067 $ 1084 $ 1099 $ 1113 $ 1145 $ 1094 $ 1053 $ 1061 $ 1071 $ 1090 $ 11.03 $ 1085 $ 10.82

Percent Buying 67.0% 57.5% 76.1% 64.4% 69.0% 66.3% 70.7% 69.7% 70.3% 64.6% 59.0% 71.2% 66.8% 66.9% 64.8%
Net Average $ 731 $ 645 $ 812 $ 698 $§ 759 $§ 738 $ 810 $ 763 $ 740 $ 68 $ 632 $ 776 $ 737 $ 726 $ 7.01
in billions  $ 0.752

Home improvements or gardening tools
Average (of Spenders) $ 47.05 $ 50.62 $ 4278 $ 4747 $ 5050 $ 49.29 $ 47.03 $ 4538 $ 43.11 $ 4720 $ 51.33 $ 4839 $ 4765 $ 46.91 $ 47.01

Percent Buying 10.8% 12.1% 9.5% 10.2% 11.1% 16.7% 12.9% 11.2% 8.9% 8.3% 7.6% 11.5% 11.4% 9.8% 10.6%
Net Average $ 507 $ 610 $ 408 $ 484 $ 562 $ 823 $ 6.06 $ 510 $ 384 $ 394 $ 388 $ 557 $§ 542 $§ 458 $ 496
in billions  $ 0.522

Special outing such as dinner or brunch
Average (of Spenders) $ 46.18 $ 5045 $ 4296 $ 3681 $ 5543 $ 4120 $ 46.33 $ 4554 $ 50.90 $ 49.19 $ 4257 $ 5442 $ 42.67 $ 4329 $ 47.05

Percent Buying 39.1% 34.5% 43.4% 37.0% 41.2% 36.1% 42.3% 39.4% 36.6% 40.1% 39.5% 40.7% 37.9% 40.5% 35.6%
Net Average $ 18.04 $ 1742 $ 1863 $ 1362 $ 2284 $ 1488 $ 1960 $ 1794 $ 1864 $ 1973 $ 1680 $ 2217 $ 16.15 $ 1752 $ 16.75
in billions  $ 1.858

Sporting goods or leisure items
Average (of Spenders) $ 42.09 $ 4521 $ 3878 $ 3087 $ 5168 $ 3752 $ 3270 $ 4694 $ 5587 $ 4321 $ 5084 $ 43.06 $ 4522 $ 3789 $ 41.12

Percent Buying 11.6% 12.2% 11.0% 11.2% 10.8% 20.9% 17.3% 12.5% 9.0% 8.3% 3.0% 13.9% 11.3% 11.0% 10.8%
Net Average $ 4838 $ 553 $ 426 $ 347 $ 557 $§ 783 $ 566 $ 58 $ 505 $ 358 $§ 153 $ 6.00 $ 512 $ 419 $ 442
in billions  $ 0.502

Tools or appliances
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Adults 18+
Average (of Spenders) $ 41.93
Percent Buying 11.5%
Net Average $ 4.83
in billions  $ 0.498
Automotive
Average (of Spenders) $ 46.05
Percent Buying 6.7%
Net Average $ 3.07
in billions  $ 0.317
Personal Care
Average (of Spenders) $ 32.35
Percent Buying 13.0%
Net Average $ 4.21
in billions  $ 0.434
Other
Average (of Spenders) $ 26.69
Percent Buying 15.7%
Net Average $ 418
in billions  $ 0.430
Combined Average $ 90.89
in billions $ 9.360

Where will you purchase Father's Day gifts this year? (Check all that apply)

Discount Store 33.9%
Department Store 33.7%
Specialty Clothing Store 6.1%
Specialty Store (Greeting Card/Gift Store

Electronics Store) 26.8%
Online 17.9%
Catalog 2.8%

*The sum of the % totals may be greater than 100% because the
respondents can select more than one answer.

Who do you plan to buy a Father's Day gift for this year? (Check all that apply)

Father or Stepfather 51.1%
Husband 28.6%
Son 7.6%
Grandfather 4.7%
Brother 5.1%
Friend 4.3%
Godfather 1.1%
Other relative 9.4%

*The sum of the % totals may be greater than 100% because the
respondents can select more than one answer.
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6.26
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Women

37.35
9.3%
3.48

42.57
4.8%
2.04

31.10
13.9%
4.32

26.62
16.6%
4.41

95.23 $ 86.77

29.9%
32.4%
6.0%

25.0%
20.1%
3.0%

55.3%
7.3%
5.3%
5.4%
4.0%
1.0%

10.0%

37.6%
35.0%
6.3%

28.5%
15.8%
2.5%

47.0%
52.8%
7.9%
4.2%
4.8%
4.5%
1.2%
8.8%
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$

9480 $ 96.50
99.65 $ 97.37

98.64

85.66 $ 104.63

<$50K

41.20
12.5%
5.13

41.25
6.4%
2.62

28.99
15.2%
4.41

24.33
15.7%
3.83

77.39

37.6%
33.1%
5.7%

22.5%
15.2%
2.9%

48.6%
27.1%
7.7%
5.0%
5.6%
4.7%
0.7%
9.8%

$50K+

46.08
9.6%
4.41

55.00
6.3%
3.45

32.35
9.6%
3.1

29.71
12.9%
3.83

99.74

31.1%
32.6%
6.8%

30.9%
23.4%
2.9%

53.1%
30.0%
7.9%
3.9%
4.3%
3.3%
1.0%
10.3%

18-24

$ 4139
23.7%
$ 9.80

$ 49.20
14.0%
$ 6.90

$ 38.20
19.6%
$ 750

$ 24.43
20.0%
$ 488

$117.68

32.0%
54.8%
11.0%

32.1%
22.9%
3.7%

85.2%
12.5%
2.6%
13.2%
3.8%
5.6%
2.2%
7.6%

25-34

$ 39.85
18.9%
$ 7583

$ 33.87
7.9%
$ 267

$ 3244
15.8%
$ 5.12

$ 26.33
20.8%
$ 547

$110.72

33.1%
41.7%
7.6%

28.9%
22.4%
2.3%

76.2%
25.9%
1.2%
10.2%
9.5%
4.7%
1.0%
8.5%

35-44

43.40
11.7%
5.08

47.07
8.2%
3.86

34.61
11.4%
3.96

27.43
16.7%
4.59

95.41

33.5%
31.8%
5.3%

27.5%
18.6%
2.5%

66.2%
30.2%
2.2%
4.1%
5.9%
4.1%
1.8%
6.8%

45-54

39.15
6.7%
2.61

45.66
4.6%
2.10

29.45
11.1%
3.27

26.67
16.2%
4.32

79.76

36.8%
29.0%
4.8%

24.9%
18.0%
2.8%

49.1%
29.6%
5.3%
1.1%
4.8%
4.0%
0.9%
10.1%

55-64

46.44
6.5%
3.04

51.73
4.1%
2.11

28.44
11.8%
3.37

28.74
10.9%
3.14

79.44

37.0%
23.1%
5.2%

25.1%
15.1%
2.8%

23.9%
33.0%
15.6%
0.6%
3.3%
4.6%
0.6%
11.1%

N = 8447, 5/5 - 5/12/09

65+ NE MW South
4917 $ 40.38 $ 39.83 $ 4026 $
3.9% 11.6% 10.3% 11.9%
192 $ 468 $ 412 $ 481 $
61.82 $ 4529 $ 5334 $ 36.85 $
2.6% 71% 6.8% 6.7%
160 $ 322 $ 362 $ 249 $
28.05 $ 3449 $ 3578 $ 2934 $
10.0% 13.6% 10.8% 13.8%
279 $ 470 $ 388 $ 4.05 $
2781 $ 2818 $ 2579 $ 2738 $
9.0% 16.3% 15.1% 16.4%
251 $ 460 $ 391 $ 448 $
66.43 $106.71 $ 8584 $ 86.39 $
30.5% 31.3% 35.7% 35.4%
25.6% 35.9% 33.9% 32.9%
4.2% 6.3% 5.7% 5.6%
23.2% 28.6% 25.8% 26.0%
10.8% 22.6% 14.8% 17.5%
2.7% 3.5% 1.8% 2.3%
6.2% 50.8% 52.5% 50.5%
37.4% 27.5% 28.8% 30.3%
20.1% 7.5% 7.8% 7.5%
0.8% 4.3% 4.7% 5.7%
2.3% 7.3% 4.2% 5.1%
2.9% 4.8% 3.9% 5.4%
0.1% 2.1% 1.0% 0.7%
12.4% 12.1% 9.9% 8.7%

Consumer Intentions and Actions Survey, MAY-09

West

46.99
12.1%
5.70

49.99
5.3%
2.63

33.95
13.3%
4.52

25.62
13.9%
3.56

87.70

31.8%
33.3%
7.4%

27.2%
18.3%
4.0%

51.1%
26.3%
7.5%
3.9%
4.5%
2.3%
1.0%
7.8%
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Adults 18+ Men Women <$50K $50K+ 18-24 25-34 35-44 45-54 55-64 65+ NE Mw South West
2006 $ 88.80 $122.16
2007 $ 98.34 $139.14
2008 $ 9454 $138.63
2009 $ 90.89 $123.89
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Percent Celebrating Father's Day

2007

76.0%

2008

74.8%

N = 8447, 5/5 - 5/12/09

2009

75.4%

Do you expect to spend more, the same or less for Father's Day this year than you spent last year?

More
Same
Less

13.0%
74.7%
12.4%

12.4%
67.2%
20.4%

7.9%
67.6%
24.5%

How much do you plan to spend on Father's Day gifts for each of the following items?

Books or CDs
Average (of Spenders)
Percent Buying
Net Average
in billions
Clothing

Average (of Spenders)
Percent Buying

Net Average

in billions

Consumer electronics or computer related accessories

Average (of Spenders)
Percent Buying
Net Average
in billions

Gift Certificates/Gift Cards
Average (of Spenders)
Percent Buying
Net Average
in billions

Greeting card(s)

Average (of Spenders)
Percent Buying
Net Average
in billions

Home improvements or gardening tools

Average (of Spenders)
Percent Buying

Net Average

in billions

Special outing such as dinner or brunch

Average (of Spenders)
Percent Buying
Net Average
in billions
Sporting goods or leisure items
Average (of Spenders)
Percent Buying
Net Average
in billions
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$ 2282 $
24.8%
$ 566 $
$ 0.576 $
$ 36.70 $
37.1%
$ 1362 $
$ 1384 $
$ 7011 $
17.8%
$ 1251 $
$ 1.272  $
$ 4022 $
29.9%
$ 12.05 $
$ 1225 $
$ 1098 $
69.9%
$ 768 $
$ 0.780 $
$ 50.05 $
12.4%
$ 623 $
$ 0.633 $
$ 4954 $
42.7%
$ 2118 $
$ 2153 $
$ 48.32 $
13.9%
$ 6.73 $
$ 0.684 $

23.25
22.6%
5.25
0.532

36.21

36.5%

13.20
1.338

67.38

18.5%

12.47
1.264

37.07

32.7%

12.12
1.228

10.96
68.4%
7.49
0.759

54.84
12.1%
6.64
0.673

48.80

41.4%

20.19
2.046

43.08
13.3%
5.71
0.579

©“

22.70
23.4%
5.32
0.548

33.97

36.3%

12.34
1.271

63.61
15.6%
9.93
1.022

37.95

30.9%

11.71
1.206

10.90
67.0%
7.31
0.752

47.05
10.8%
5.07
0.522

46.18

39.1%

18.04
1.858

42.09
11.6%
4.88
0.502
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2007
Tools or appliances
Average (of Spenders) $ 4941 $
Percent Buying 13.6%
Net Average $ 6.72 $
in billions  $ 0.683 $
Automotive
Average (of Spenders) NA
Percent Buying NA
Net Average NA
in billions NA
Personal Care
Average (of Spenders) NA
Percent Buying NA
Net Average NA
in billions NA
Other
Average (of Spenders) $ 2959 §$
Percent Buying 20.2%
Net Average $ 597 §$
in billions $ 0.607 $
Combined Average $ 98.34 $
in billions $ 9.997 $

2008

47.70
13.1%
6.26
0.634

NA
NA
NA
NA

NA
NA
NA
NA

28.87
18.0%
5.21
0.528

94.54
9.581

$

$
$

N = 8447, 5/5 - 5/12/09

2009

41.93
11.5%
4.83
0.498

46.05
6.7%
3.07
0.317

32.35
13.0%
4.21
0.434

26.69
15.7%
4.18
0.430

90.89
9.360

Where will you purchase Father's Day gifts this year? (Check all that apply)

Discount Store 28.7%
Department Store 34.2%
Specialty Clothing Store 7.3%
Specialty Store (Greeting Card/Gift Store

Electronics Store) 29.6%
Online 18.7%
Catalog 3.5%

*The sum of the % totals may be greater than 100% because the
respondents can select more than one answer.

31.0%
32.5%
7.9%

28.1%
18.0%
3.0%

33.9%
33.7%
6.1%

26.8%
17.9%
2.8%

Who do you plan to buy a Father's Day gift for this year? (Check all that apply)

Father or Stepfather 50.1%
Husband 28.2%
Son 7.7%
Grandfather 3.8%
Brother 4.6%
Friend 4.2%
Godfather 1.1%
Other relative 9.7%

*The sum of the % totals may be greater than 100% because the
respondents can select more than one answer.
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48.2%
27.7%
7.6%
4.5%
5.0%
4.4%
1.2%
9.4%

51.1%
28.6%
7.6%
4.7%
51%
4.3%
1.1%
9.4%
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Father's Day and Mother's Day Spending by Year
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