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N = 8667, 3/31 - 4/7/09 Adults 18+ Men Women <$50K $50K+ 18-24 25-34 35-44

Percent Celebrating Mother's Day 83.3% 83.5% 83.0% 79.3% 86.7% 90.9% 91.7% 88.1%

If you plan to give any of the following as gifts on Mother's Day, please tell us how much you will spend for each. (in dollars)
Clothing or clothing accessories

Average of Buyers $§ 3463 $ 3558 $ 3377 $ 2981 $ 4041 $ 28.18 $ 3454 $ 37.16
Percent Buying 31.1% 30.4% 31.9% 30.0% 29.5% 46.7% 31.3% 28.7%
Net Average $ 1079 $ 1082 $ 1076 $ 893 $ 1193 $ 13.16 $ 1080 $ 10.65
in billions $  1.227
Jewelry
Average of Buyers $§ 7229 $ 8541 $ 5438 $ 6142 $ 88.18 $ 7137 $ 6532 $ 7246
Percent Buying 27.8% 32.9% 22.9% 29.3% 25.8% 50.5% 32.5% 23.7%
Net Average $ 20.07 $ 2812 $ 1244 $ 1799 $ 2271 $ 36.03 $ 2122 $ 17.19
in billions $  2.283
Flowers
Average of Buyers $§ 2523 $ 2721 $ 2296 $ 21.19 $ 2963 $ 1821 $ 2464 $ 2590
Percent Buying 66.8% 73.2% 60.8% 63.9% 69.8% 72.3% 67.6% 65.3%
Net Average $ 1686 $ 1992 $ 1396 $ 1353 $ 2068 $ 13.16 $ 1666 $ 16.91
in billions $  1.918
Books or CDs
Average of Buyers $§ 18.02 $ 1870 $ 17.18 $ 1709 $ 1882 $ 1646 $ 1783 $ 1742
Percent Buying 23.7% 271% 20.5% 241% 23.5% 36.8% 32.0% 22.5%
Net Average $ 428 $ 507 $ 352 $ 413 $ 442 $ 605 $ 570 $ 3.92
in billions $  0.487
Greeting card(s)
Average of Buyers $ 664 $§ 654 $ 673 $ 648 $ 679 $ 680 $ 691 $ 648
Percent Buying 84.7% 84.0% 85.4% 83.7% 86.6% 83.1% 86.8% 83.5%
Net Average $ 562 $§ 549 $§ 575 $ 542 $§ 588 $ 565 $ 6.00 $ 541
in billions $  0.640
Gift Certificate(s)
Average of Buyers $§ 3599 $ 3763 $ 3440 $ 3235 $ 4117 $ 2966 $ 3528 $ 36.31
Percent Buying 36.7% 37.1% 36.2% 35.8% 38.1% 51.0% 42.9% 36.5%
Net Average $ 1319 $ 1397 $ 1246 $ 1158 $ 1568 $ 1512 $ 1512 $ 13.24
in billions $  1.501
Consumer electronics or computer related accessories
Average of Buyers $ 7641 $ 7553 $ 7767 $ 5742 $11195 $ 58.98 $ 9254 $ 69.81
Percent Buying 9.9% 11.9% 7.9% 11.8% 8.5% 22.9% 13.0% 9.3%
Net Average $ 753 $§ 901 $ 613 $ 677 $ 956 $ 1351 $ 1206 $ 647
in billions $  0.857
Housewares or gardening tools
Average of Buyers $ 33.77 $ 39.04 $ 29.08 $ 3174 $ 3748 $ 3273 $ 38.177 $ 30.66
Percent Buying 15.3% 14.8% 15.8% 16.8% 13.9% 31.2% 20.1% 11.4%
Net Average $ 516 $§ 577 $ 458 $ 533 $ 520 $ 1020 $ 766 $ 3.50
in billions $  0.587
Personal Service, such as day at a spa a facial or a massage
Average of Buyers $ 5505 $ 5655 $ 53.13 $ 4777 $ 6339 $ 4849 $ 5405 $ 52.60
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45-54

84.6%

35.89
28.6%
10.26

76.30
24.0%
18.29

28.10
66.7%
18.75

21.00
19.8%
4.16

6.61
86.4%
5.71

35.78
34.5%
12.34

89.26
7.1%
6.38

32.03
13.4%
4.28

57.11

55-64

76.5%

34.27
28.7%
9.84

68.26
23.1%
15.77

26.57
66.6%
17.70

18.25
19.4%
3.54

6.55
84.5%
5.54

37.95
30.7%
11.67

86.74
5.2%
4.48

29.44
11.0%
3.24

54.64

65+

67.0%

39.21
26.8%
10.52

85.77
18.0%
15.47

26.61
63.8%
16.99

17.69
14.4%
2.56

6.50
83.4%
5.42

44.50
26.7%
11.88

77.05
4.2%
3.22

38.52
8.1%
3.13

74.19

Northeast

©“

N = 8667, 3/31 - 4/7/09

Midwest South

82.0% 85.0% 84.1%

3839 §
28.7%
11.03 $

28.36 $
25.1%
711§

3391 §
36.1%
1224 $

8359 §
27.2%
2274 §

6342 $
24.8%
15.74 $

6597 $
31.8%
2098 $

2749 §
70.0%
1925 §

2270 $
67.5%
1532 $

2559 §
64.3%
16.45 $

1824 $
22.1%
403 $

18.62 $
19.6%
366 $

1859 $
26.0%
484 §

703 §
84.3%
592 §

624 §$
85.1%
531 §

6.57 $
86.0%
565 $

40.28 $
37.7%
1517 $

3093 §
34.6%
1071 §

3649 §
38.8%
1418 $

9168 §
7.3%
666 $

5448 §
8.0%
438 §

69.84
12.0%
835 §

3713 §
15.1%
561 §

3029 $
14.9%
451 §

3298 §
15.5%
512 §

5864 $ 5022 $ 54.74 $
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West

81.8%

39.87
30.1%
12.01

90.45
26.1%
23.60

26.18
67.4%
17.65

16.78
26.6%
4.47

6.84
82.6%
5.65

37.50
34.6%
12.99

$106.93

9.8%
10.47

38.84
13.8%
5.35

56.85
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N = 8667, 3/31 - 4/7/09 Adults 18+

Percent Buying 16.3%

Net Average $ 8.95
in billions $  1.019

Special outing, such as dinner or brunch
Average of Buyers $§  43.85
Percent Buying 54.8%
Net Average $  24.03
in billions $  2.734

Other

Average of Buyers $ 26.35
Percent Buying 28.1%
Net Average $ 7.40
in billions $  0.842
Combined Net Average $ 123.89
in billions  $ 14.096

Men Women <$50K
18.7%

$ 1060 $

13.9%
740 $

15.8%
7.57

$ 4683 §
60.4%
$ 2831 §

4040 $
49.4%
19.98 $

37.38
54.5%
20.35

$ 2721 §
27.6%
$ 750 $

2557 §
28.6%
730 $

22.63
27.3%
6.18

$ 14457 $104.27 $107.78

Where will you purchase Mother's Day gifts this year? (Check all that apply)

Discount Store 30.2%
Department Store 27.2%
Specialty Clothing Store 5.5%
Specialty Store (Greeting Card/Gift Store

Florist Jeweler Electronics Store) 33.0%
Online 18.2%
Catalog 2.7%

*The sum of the % totals may be greater than 100% because the
respondents can select more than one answer.

26.6% 33.6% 35.3%
27.3% 27.1% 29.4%
5.9% 5.2% 5.4%
35.6% 30.6% 31.6%
20.0% 16.5% 15.8%
2.5% 2.9% 3.0%

Who do you plan to buy a Mother's Day gift for this year? (Check all that apply)

Mother or Stepmother 62.4%
Wife 21.7%
Daughter 8.8%
Grandmother 7.2%
Sister 7.4%
Friend 6.8%
Godmother 1.6%
Other relative 11.7%
No one 9.0%

*The sum of the % totals may be greater than 100% because the
respondents can select more than one answer.

(c) 2009, BlGresearch

61.2% 63.6% 62.2%
43.6% 1.0% 14.8%
4.7% 12.8% 11.0%
5.9% 8.5% 7.6%
4.9% 9.7% 8.5%
4.9% 8.6% 9.5%
0.9% 2.2% 1.9%
6.8% 16.4% 11.8%
5.5% 12.4% 11.0%

$50K+

17.4%
$ 11.02

$ 49.50
58.5%
$ 2893

$ 29.69
27.6%
$ 820

$144.22

26.6%
24.8%
5.4%

37.2%
21.4%
2.0%

62.7%
30.6%
7.8%
6.8%
6.8%
5.1%
1.5%
12.7%
7.9%

18-24

33.7%
$ 16.32

$ 38.83
57.7%
$ 22.40

$ 24.00
32.1%
$ 7.7

$159.32

29.1%
48.4%
13.8%

39.2%
25.4%
6.1%

89.2%
5.6%
1.3%

20.7%
8.9%
9.4%
3.9%

10.9%
3.3%

25-34

20.8%
$ 11.26

$ 4248
52.7%
$ 22.36

$ 25.51
31.8%
$ 811

$136.95

29.6%
32.8%
4.6%

36.4%
23.6%
3.1%

85.6%
17.0%
2.3%
14.3%
9.1%
6.5%
2.3%
10.9%
2.2%

35-44

14.0%
$ 738

$ 4552
50.6%
$ 23.05

$ 26.70
25.8%
$ 688

$114.59

34.5%
26.5%
5.9%

30.3%
18.6%
2.3%

75.4%
22.9%
3.1%
6.9%
9.2%
6.5%
1.5%
10.1%
5.4%

45-54

11.9%
$ 678

$ 46.76
53.7%
$ 25.10

$ 2757
29.1%
$ 803

$120.05

33.8%
24.3%
4.1%

31.5%
16.7%
2.1%

65.2%
24.0%
9.3%
2.3%
7.3%
6.2%
1.2%
11.6%
8.6%

55-64

10.0%
$ 547

$ 44.80
57.3%
$ 25.67

$ 27.20
26.0%
$ 708

$109.98

30.7%
20.5%
3.0%

30.8%
15.0%
1.5%

44.8%
28.5%
16.0%
1.1%
5.8%
71%
0.5%
12.0%
12.7%

65+

10.9%
$ 8.08

$ 43.49
58.8%
$ 25.56

$ 27.04
24.2%
$ 654

$109.37

22.1%
14.9%
3.4%

31.3%
11.0%
1.8%

14.0%
29.4%
21.6%
0.6%
3.6%
5.9%
0.3%
15.3%
22.3%

N = 8667, 3/31 - 4/7/09

Northeast Midwest South West
16.0% 13.4% 19.0% 16.1%
$ 936 $ 671 $ 1043 $ 9.15
$ 5107 $ 3922 $ 4152 $ 47.50
53.0% 54.2% 57.0% 54.0%
$ 2705 $ 2125 $ 2367 $ 25.66
$ 2973 $ 2395 $ 26.01 $ 27.12
31.3% 27.0% 28.5% 26.6%
$ 929 $ 646 $ 741 $ 722
$ 136.12 $101.15 $129.32 $134.22
25.9% 32.3% 32.5% 26.8%
29.1% 24.3% 29.9% 24.2%
5.2% 4.3% 6.0% 6.4%
37.0% 33.8% 31.6% 31.2%
19.0% 15.0% 18.2% 22.1%
3.6% 2.2% 2.6% 2.6%
63.9% 63.6% 62.3% 60.4%
223%  21.2% 218%  22.0%
7.7% 8.9% 9.4% 8.4%
6.8% 7.6% 7.7% 6.6%
7.4% 5.4% 8.3% 8.1%
6.9% 51% 71% 8.6%
21% 0.9% 1.7% 1.7%
11.5% 11.3% 12.1% 11.8%
8.6% 8.5% 8.9% 10.3%
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Source: BlGresearch, CIA April 07-09
2007 2008 2009

If you plan to give any of the following as gifts on Mother's Day, please tell us how much you will
spend for each. (in dollars)

Clothing or clothing accessories

Average of Buyers $ 3791 $ 3626 $ 34.63
Percent Buying 37.0% 33.8% 31.1%
Net Average $ 1404 $ 1226 $ 10.79
in billions $ 1.587 $ 1.397 $ 1.227
Jewelry
Average of Buyers $ 5766 $ 8026 $ 72.29
Percent Buying 32.8% 29.7% 27.8%
Net Average $ 1892 $§ 2380 $ 20.07
inbilions $ 2138 $ 2712 $§ 2.283
Flowers
Average of Buyers $ 2759 $ 2641 $ 25.23
Percent Buying 72.4% 66.9% 66.8%
Net Average $ 1998 $§ 1765 $ 16.86
in billions $ 2.258 $ 2012 $ 1.918
Books or CDs
Average of Buyers $ 19.21 § 19.97 $ 18.02
Percent Buying 29.3% 24.0% 23.7%
Net Average $ 564 $ 480 $ 4.28
inbilions $ 0637 $ 0546 $ 0.487
Greeting card(s)
Average of Buyers $ 6.90 $ 7.02 $ 6.64
Percent Buying 86.8% 84.0% 84.7%
Net Average $ 598 $ 589 $ 5.62
in billions $ 0.676 $ 0.672 $ 0.640
Gift Certificate(s)
Average of Buyers $ 3691 $ 3664 $ 3599
Percent Buying 39.3% 37.9% 36.7%
Net Average $§ 1452 $ 1389 $ 13.19
in billions $ 1641 $ 1582 $ 1.501
Consumer electronics or computer related accessories
Average of Buyers $ 5868 $ 9412 $ 76.41
Percent Buying 11.3% 11.2% 9.9%
Net Average $ 661 $ 1055 $ 7.53
in billions $ 0.747 $ 1202 $ 0.857

Housewares or gardening tools
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Average of Buyers
Percent Buying
Net Average

in billions

Personal Service, such as day at a spa a facial or a massage

Average of Buyers
Percent Buying
Net Average
in billions
Special outing, such as dinner or brunch
Average of Buyers
Percent Buying
Net Average
in billions
Other
Average of Buyers
Percent Buying
Net Average
in billions

Combined Net Average
in billions

2007 2008

$ 3416 $ 34.75
18.5% 17.6%

$ 631 $ 6.11
$ 0.713 § 0.696
$ 56.26 $ 53.83
19.7% 18.1%

$ 11.06 $ 9.75
$ 1.250 $ 1.111
$ 4492 $  45.67
61.0% 55.8%

$ 2738 $§ 2548
$ 3.095 $ 2.903
$ 2823 $  28.49
30.8% 29.6%

$ 871 § 8.44
$ 0.984 §$ 0.961
$ 139.14 $ 138.63
$ 15727 $ 15.796

$
$
$
$
$
$
$
$
$
$
$
$
$
$

2009

33.77
15.3%
5.16
0.587

55.05
16.3%
8.95
1.019

43.85
54.8%
24.03
2.734

26.35
28.1%
7.40
0.842

123.89
14.096

Where will you purchase Mother's Day gifts this year? (Check all that apply)

Discount Store

Department Store

Specialty Clothing Store

Specialty Store (Greeting Card/Gift Store
Florist Jeweler Electronics Store)
Online

Catalog

*The sum of the % totals may be greater
than 100% because the respondents can
select more than one answer.

Who do you plan to buy a Mother's Day gift for this year? (Check all that apply)

Mother or Stepmother
Wife

(c) 2009, BlGresearch

24.0%
29.0%
6.1%

37.5%
20.0%
2.9%

62.2%
22.2%

25.7%
28.8%
6.6%

35.0%
18.3%
3.4%

60.8%
20.6%

30.2%
27.2%
5.5%

33.0%
18.2%
2.7%

62.4%
21.7%
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Daughter

Grandmother

Sister

Friend

Godmother

Other relative

No one

*The sum of the % totals may be greater
than 100% because the respondents can
select more than one answer.

Mother's Day Spending by Year

(c) 2009, BlGresearch

2003
$

2007

8.7%
8.3%
6.8%
6.7%
1.6%
12.1%
8.1%

2004
9737 $

2008

9.4%
7.4%
7.4%
71%
2.1%
11.5%
9.2%

2005
98.64 $

2009

8.8%
7.2%
7.4%
6.8%
1.6%
11.7%
9.0%

2006

2007

2008

2009

104.63 $122.16 $139.14 $138.63 $123.89
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What Americans Will Spend on Mother's Day 2009

Clothing or clothing

Other accessories
Special outing such as $842 million $1.3 bilion
dinner or brunch Jewelry
$2.7 billion $2.3 billion

Personal Service, such
as day at a spa, a facial
or a massage
$1.0 billion

Flowers

Housewares or $1.9 billion

gardening tools Books or CDs

$587 million Gift Certificate(s) $487 million
or Gift Cards :
Consumer electronics or $1.5 billion Greeting card(s)
' $640 million

computer related
accessories
$857 million

Conducted for NRF by BIGresearch March 31-April 7, 2009. 8,667 respondents.



Mother's Day Spending by Demographic
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Conducted for NRF by BIGresearch March 31-April 7, 2009. 8,667 respondents.
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Conducted for NRF by BlGresearch 2003-2009.



