National Retail Federation

Valentine's Day Spending by Gender, Region
Walentine's Day Spending by Gender, Region

$160.00

$140000

§120.00

§100.00

§40.00

§20.00

$0m

Valentine's Day Spending by Age

Iale

m Other
m Co-workers
B Children's classmatesiteachears

OFnemds
- @ Other family members (children, parents, #lc.)
W Sigrafcant alhenSpoudi

Fernale

MNE

$140000

§120000

§100.00

$40.00

§20.00

W South Wast
Conatcled for NRF by BIGreseanch January 4-11, 2006 6618 respondean(s,

Walentine's Day Spending by Age

m Ciiher

m Co-workers
| Children's classmatesdteachers
OFriends

18-24

2534

35-44

@ Ciher family members (childoen, paranis, elc.)
mSignificant alhenSpouss

4554 E5-64 G5+
Conaueled for NEE by BiGressarch January 4-77, 2008 66718 respandants.



National Retail Federation

How Much Consumers Are Spending on Valentine's Day

How Much Consumers Are Spending on Valentine's Day

Co-wmrkers
§2.56

Children's

clagsm al:w‘m-ncl—.nrz itk

Friends
505

CHber farmaly migmibers
(children, parents, elc.)

§20.74 Significant oiherSpouse

$64.63

Conducted far NRF by BiGraseanch January 4-11, 2006. 8618 respondents.

Valentine's Day Spending by Year

Walentine's Day Spending by Year

#105.00

4 41008
§100.00

727

5850

§2.60

1844

475.00

2001 2002 003 2004 2005 2006
Conducled for NRF by BlGresearch January £-77, 2006, 6618 regpondents.



National Retail Federation

Gifts Consumers Plan to Buy for VValentine's Day

Gifts Consumers Plan to Buy for Valentine's Day

T0.0%

EOD% +

S00%

400%

00%

200% 1

1000%

0%

Candy Flowers Jewelry Card An evening out Clothing Gift cardigift her:

caificales
Conducted for NRE by BlGresearch January 4-711, 2008 6878 respondants.




Source: BlGresearch

source: BIGresearch, CIA Jan-06

N =6618, 1/4-11/06 All (18+)
Do you plan to celebrate Valentine's Day
this year?
Yes 60.9%
No 39.1%
Total 100.0%
How much money do you plan to spend
on Valentine's Day gifts for:
Significant other/Spouse
Average of Buyers $ 73.03
Percent Buying 88.5%
Net Average $ 64.63
in billions  $ 8.775
Other family members (children, parents,
etc.)
Average of Buyers $ 32.68
Percent Buying 63.5%
Net Average $ 20.74
in billions  $ 2.815
Friends
Average of Buyers $ 20.50
Percent Buying 24.7%
Net Average $ 5.06
in billions  $ 0.687
Children’s classmates/teachers
Average of Buyers $ 20.28
Percent Buying 17.3%
Net Average $ 3.52
in billions  $ 0.477
Co-workers
Average of Buyers $ 25.32
Percent Buying 10.1%
Net Average $ 2.56
in billions  $ 0.348
Other
Average of Buyers $ 41.60
Percent Buying 10.5%
Net Average $ 4.38
in billions  $ 0.594
Combined Average 2006 $ 100.89
in billions  $ 13.696
Which gifts do you plan to give on
Valentine’s Day? (Check all that apply)
Candy 47.1%
Flowers 32.9%
Jewelry 14.6%
Card 62.0%
An evening out 42.1%
Clothing 9.1%
Gift card/gift certificate 10.9%
Other: 13.3%

“The sum of the % totals is greater than 100% because the respondent
can select more than one answer.

(c) 2006, BlGresearch
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